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AT&T LAUNCHES NEW ENERGY-SAVING SOFTWARE  
 

Company Deploys 1E NightWatchman to Reduce PC Power Consumption 
 

DALLAS, Oct. 29, 2008 — AT&T Inc. (NYSE:T) today announced it is launching the 

NightWatchman® PC power management solution from 1E on 310,000 desktop computers across 

its domestic operations to help improve energy efficiency. Powering down corporate PCs during 

non-work hours is expected to save AT&T more than 135 million kilowatt hours of electricity a 

year and eliminate 123,941 tons of carbon dioxide emissions — equivalent to the electricity 

required to power 14,892 homes.  

 

“For the IT function at AT&T, our emphasis is doing more work with less energy and using 

products that are minimally impacting the environment,” said Rick Felts, AT&T senior vice 

president of Information Technology Operations. “Installing a power management solution builds 

on our ongoing efforts to drive energy efficiency inside our facilities. It also allows us to 

systematically and safely power down PCs while at the same time not compromising our ability to 

perform software updates as needed.”  

 

Sumir Karayi, chief executive officer of 1E, said: “1E is proud to work with AT&T on this project. 

The deployment of NightWatchman reflects AT&T’s commitment to find sustainable business 

solutions that not only help the company reduce costs but also help reduce environmental impact. 

Since its inception eight years ago, NightWatchman has been deployed on more than 2.5 million 

machines worldwide, helping to drastically reduce CO2 emissions globally.” 
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Reducing energy consumption during non-peak hours is one way AT&T is striving to minimize the 

environmental impact of its operations. The company is working to enhance energy performance 

and reduce energy consumption in company buildings, data centers, IT systems and networks. 

AT&T has begun to use alternative energy sources such as wind and solar power, and it 

conserves natural resources through waste reduction, recovery and recycling efforts. AT&T also 

helps customers further manage their own environmental impact through intelligent use of AT&T 

products and services, such as teleconferencing, video conferencing and other broadband 

applications. 

 

For more information about AT&T’s sustainability efforts, please visit www.att.com/csr.   
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About AT&T 

AT&T Inc. (NYSE:T) is a premier communications holding company. Its subsidiaries and affiliates, AT&T operating 
companies, are the providers of AT&T services in the United States and around the world. Among their offerings are the 
world's most advanced IP-based business communications services and the nation's leading wireless, high speed 
Internet access and voice services. In domestic markets, AT&T is known for the directory publishing and advertising 
sales leadership of its Yellow Pages and YELLOWPAGES.COM organizations, and the AT&T brand is licensed to 
innovators in such fields as communications equipment. As part of its three-screen integration strategy, AT&T is 
expanding its TV entertainment offerings. In 2008, AT&T again ranked No. 1 on Fortune magazine's World's Most 
Admired Telecommunications Company list and No. 1 on America's Most Admired Telecommunications Company list. 
Additional information about AT&T Inc. and the products and services provided by AT&T subsidiaries and affiliates is 
available at www.att.com. 
 
© 2008 AT&T Intellectual Property. All rights reserved. AT&T, the AT&T logo and all other marks contained herein are 
trademarks of AT&T Intellectual Property and/or AT&T affiliated companies. All other marks contained herein are the 
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Note: This AT&T news release and other announcements are available as part of an RSS feed at www.att.com/rss. For 
more information, please review this announcement in the AT&T newsroom at http://www.att.com/newsroom. 
 
About 1E 

1E is a global Windows Management software and services company. Our expertise in providing leading-edge automation 
solutions, which reduce complexity, management costs and power consumption, has earned us the trust and confidence of 
over 10 million users across 1,050 businesses in 42 countries worldwide. Customers include Allstate Insurance, AT&T, Blue 
Cross, British Airways, Dell Inc, HSBC, ING Investment Management, Marks & Spencer, Microsoft, Nestlé, Reed Elsevier, 
SABMiller, Syngenta, the US Air Force on behalf of the Pentagon, Verizon Wireless and Wachovia. Please visit www.1e.com. 
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